
 

  

 

 

English for Media Literacy for Educators 

Media Literacy Extension Activity Template 

Part A: Your Teaching Context 

Your Name: Taukebayeva Elmira 
Your students' age range: 18-20 
Your class size: 10 students 
Institution: Auezov University, Shymkent 

Part B: Existing Lesson 

Title of 
existing 
lesson: 
 

Globalization and global challenges of our time 

Brief 
descriptio
n of 
lesson: 
 

The lesson is about globalization as a contemporary phenomenon of our world and 
challenges, caused by its effects. The lesson is built on students’ prior knowledge 
and is aimed at promoting meaningful discussions about the main trends in 
development of modern international relations. It also includes a role game to 
provide real-world scenarios to help students to assimilate learned information. 
Students’ attention is additionally focused on media involvement in our perception 
of globalization and its challenges and importance of media literacy. 

Target 
language 
of lesson: 
 

Vocabulary: a global village, influence, intervene, international cooperation, solve 
problems, debate, pros and cons, a borderless world, communication technologies, 
interdependence, media-generated reality, hybridity, information society, soft 
power 

Objectives: 
 

By the end of the lesson, students will be able to... 
a) Demonstrate knowledge and understanding of global trends 

b) Apply theoretical knowledge in practice, creating media products 

c) Improve their critical thinking skills 

  

Part C: Media Literacy Extension Activity 

Title of 
media 
literacy 
extension 
activity 

Re-imaging the news 

Brief 
descriptio
n of media 
literacy 
extension 
activity 

1) Warm-up activity: to use pollev.com to conduct a survey of students’ 

associations to the terms ‘globalization’ and ‘global challenges’ – discussion 

of a final result 

2) The students will be provided by a link to a short news clip or a social media 

post, devoted to the theme of globalization (negative/positive character). 

They need to evaluate this piece of media (negative, positive, neutral 



vocabulary used by the author and possible caused impact), afterwards they 

are divided into 2 groups. Each group is given 5 minutes to choose a role (a 

representative of power,  representative (s) of media, representative(s) of 

civil society), then their task is to find ways of the message change into the 

opposite tone, depending on the skills of students to persuade, defend their 

point of view (biased or unbiased, depending on their role) and provide facts 

in favor of their role. Examples of media can be a substitution of images, 

supported by the changed text. This can be presented in the form of PPT (2-3 

slides) or a social media post. Criteria of assessment:  
1. Demonstrate organizational and social skills – 0-25% 

2. Demonstrate research skills – 0-25% 

3. Demonstrate critical thinking – 0-25% 

4. Demonstrate creative thinking – 0 -25% 

Target 
language 
for CLIL 
activity 

Language of learning: Language to talk about globalization and global changes 
(target language of the lesson above) 

Language for learning: language of common information, sentence forms, 
classification of media, types of biases and problem solving 

Language through learning: language of survey (pollev.com), language of interview 
(questions: why? Who? What? How?) and debates (I suppose, I observe, I insist, I 
agree/disagree) 

Sample of 
expected 
product: 

 
This is a sample of the survey results 

 
 
These are samples of original and changed social posts for this media literacy 
extension activity. I can provide this as a model for my students. 
 



 
 

  

Changed post 



 
Part D: How activity develops media literacy and promotes communication in English   
This extension develops media literacy by using critical thinking for evaluation of a media product and its transformation to the 
opposite meaning of the message. Students will learn to analyze and differentiate positive and negative connotations of the 
media. They will be able to determine the target audience of their media product, reveal and overcome different types of bias 
and consequently create their own media product. 

This activity also promotes communication in English by having students cooperate, take on a role and express the corresponding 
point of view in groups to create a media product. They expand their language vocabulary and are able to practice language 
expressing their thoughts and positions 

Post and image credits 

1. Post from Nationalistcat 

https://www.instagram.com/p/ChMa9oWNlhK/?igshid=MDJmNzVkMjY= 

2. Photo for the changed post is used from Getty Images/iStockphoto 

3. The changed text is derived from 

https://www.youtube.com/watch?v=JJ0nFD19eT8  

https://www.instagram.com/p/ChMa9oWNlhK/?igshid=MDJmNzVkMjY
https://www.youtube.com/watch?v=JJ0nFD19eT8

